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Summary: Internet video’s mainstream
migration has transformed the way
millions of people use video, challenging
longstanding assumptions about how,
when and where TV shows are watched.
Yet despite rapid growth in popularity
and usage, the amount of time Internet
video users devote to the medium is a
small fraction of the time they spend
watching traditional television, and there
is little evidence to suggest Internet
video has carved significantly into
traditional viewing patterns. In fact, early
research findings suggest Internet video
may be triggering additive interest and
usage of video at large.
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