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Blu-ray player: A Trojan
horse for Internet video?

Issue: Internet-connected Blu-ray optical disc
players are likely to achieve significant scale in
the U.S. as conduits for over-the-top video
delivery. We estimate 15-20 million units may
be in place within the U.S. in 2010.

Background: With a unified software platform,
large-scale manufacturing processes and
affordable retail prices, Blu-ray players combine
attractive attributes other single-purpose Internet
video devices lack. What's more, as a platform for
Internet video delivery, the Blu-ray category got an
immediate lift in November when Sony’s Blu-ray
inclusive PS3 video game platform began
supporting the Netflix Inc. streaming video
service. The Netflix/PS3 arrangement means an
additional 7-8 million Blu-ray devices in the U.S.
are now enabled for video streaming, bringing the
current installed base to around 12 million.

Implications: With connected Blu-ray players
growing in popularity at the same time that
Internet video content offerings are proliferating,
the first large-scale consumer platform for Internet
video to the TV set is becoming a reality. As the
installed base rises, Blu-ray players could
represent a competitive affront to subscription
video providers that historically have had control
over in-home set-top devices.
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ABOUT VIDEOTRAK

VIDEOTRAK helps industry executives understand the emerging economics
and dynamics of the Internet-video sector by offering exclusive analysis of
distribution and content providers, business models, market statistics and
consumer behaviors that are shaping the fast-growing category.

VIDEOTRAK service deliverables include: business intelligence alerts,
analyst support, monthly Internet TV analysis reports, and bi-annual sector
analysis reports.

For VIDEOTRAK subscription information please go to:
www.onetouchintelligence.com/videotrak
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ABOUT ONE TOUCH INTELLIGENCE

One Touch Intelligence is the leading provider of managed market intelligence
solutions for the Communications Industry. Headquartered in Denver, Colorado,
with a combined staff experience of over 100 years in the Communications
Industry, One Touch Intelligence works in partnership with our clients to develop
custom designed intelligence solutions with a key focus on competitor activities
and emerging opportunities.

Our clients include industry leaders in the Cable, Programming and Equipment
sectors. Armed with One Touch Intelligence, our clients have realized tangible
benefits including an increase in corporate knowledge across the enterprise,
reduction of information management costs, and overall improvement of the
decision making process across various lines of business.

At One Touch Intelligence, our daily focus is on helping you to increase your
overall “Speed of Knowing.” Our business solutions will help you navigate
through a marketplace flooded by minuscule bits of information and a steady
stream of ever- changing data points. The intelligence you need now is just
One Touch away. Visit us online at www.onetouchintelligence.com.

To provide feedback on this report, please send email to
editor@onetouchintelligence.com

One Touch Intelligence, LLC
6312 South Fiddlers Green Circle
Suite 240 East

Greenwood Village, CO 80111
USA

While One Touch Intelligence makes reasonable efforts to verify the accuracy of
the information contained herein, One Touch Intelligence cannot ensure that the
information herein is accurate or current. The readers of this report accept all risk
associated with using or relying on the information contained herein.

ONE TOUCH INTELLIGENCE MAKES NO REPRESENTATIONS OR WARRANTIES, EXPRESS OR IMPLIED, ABOUT
THE INFORMATION, CONTENT OR OPINIONS IN THIS DOCUMENT AND EXPRESSLY DISCLAIMS ANY
REPRESENTATIONS OR WARRANTIES OF FITNESS FOR A PARTICULAR PURPOSE OR MERCHANTABILITY.
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