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DirecTV doles out “save”
promos for existing Sunday
Ticket subs

Issue: DirecTV is gearing up its above and below-
the-line marketing for NFL Sunday Ticket, to keep
legacy subscribers and gain new ones.

Background: DirecTV's new summer/fall promotion
is scheduled to debut later this week, and it will
likely contain some NFL Sunday Ticket feature. But
the DBS provider is already offering promotions to
keep existing Sunday Ticket subscribers in the fold,
including $20 off their main bill for six months and
free HD.

Implications: While DirecTV is offering a discount to
returning subscribers, effectively making the $300
NFL Sunday Ticket package $180, it is applying the
savings to the main DirecTV monthly subscription
price, which serves to keep the Sunday Ticket
revenue whole. The company always faces a
balancing act each year prior to the football season
— making sure legacy subscribers aren’t alienated if
new DirecTV subscribers get a great deal on Sunday
Ticket along with their basic subscription.
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ABOUT DBSTRAK

DBSTRAK is a comprehensive intelligence service that allows companies to make
informed decisions based on thorough monitoring, reporting and analysis of the
business activities of DirecTV and DISH Network.

DBSTRAK is produced by the One Touch Intelligence team of industry analysts
who have been conducting research and writing about the satellite television
industry since its inception. Including a weekly news bulletin, a detailed analytical
monthly report, selected news alerts and optional analyst briefings, the service
offers a single point of reference for critical business intelligence about

a major competitive category.

10 DBSTRAK — July 2010



(’. ONE TOUCH The speed

. ®
INTELLIGENCE® | ofknowing

ABOUT ONE TOUCH INTELLIGENCE

One Touch Intelligence is the leading provider of managed market intelligence
solutions for the Communications Industry.

Headquartered in Denver, Colorado, with a combined staff experience of over
100 years in the Communications Industry, One Touch Intelligence works in
partnership with our clients to develop custom designed intelligence solutions
with a key focus on competitor activities and emerging opportunities.

Our clients include industry leaders in the Cable, Programming and Equipment
sectors. Armed with One Touch Intelligence, our clients have realized tangible
benefits including an increase in corporate knowledge across the enterprise,
reduction of information management costs, and overall improvement of the
decision making process across various lines of business.

At One Touch Intelligence, our daily focus is on helping you to increase your
overall “Speed of Knowing.” Our business solutions will help you navigate
through a marketplace flooded by minuscule bits of information and a steady
stream of ever- changing data points. The intelligence you need now is just
One Touch away. Visit us online at www.onetouchintelligence.com.

To provide feedback on this report, please send email to
editor@onetouchintelligence.com

One Touch Intelligence, LLC
6312 South Fiddlers Green Circle
Suite 240 East

Greenwood Village, CO 80111
USA

While One Touch Intelligence makes reasonable efforts to verify the accuracy of
the information contained herein, One Touch Intelligence cannot ensure that the
information herein is accurate or current. The readers of this report accept all risk
associated with using or relying on the information contained herein.

ONE TOUCH INTELLIGENCE MAKES NO REPRESENTATIONS OR WARRANTIES, EXPRESS OR IMPLIED, ABOUT
THE INFORMATION, CONTENT OR OPINIONS IN THIS DOCUMENT AND EXPRESSLY DISCLAIMS ANY
REPRESENTATIONS OR WARRANTIES OF FITNESS FOR A PARTICULAR PURPOSE OR MERCHANTABILITY.
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One Touch Intelligence®, the Speed of Knowing®, ONETRAK®, TELCOTRAK®,
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are trademarks of One Touch Intelligence, LLC.

Other product or company names mentioned herein may be the trademarks of
their respective owners.
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